Module 1: Digital Marketing Fundamentals

Unit |Description Mode of Training Start Date End Date Start Time | End Time
The Digital Marketing Land , B A h + Project
. e Digital Marketing .an scape, Buyer synchronous + Projec 10-1an-2025 | 13-1an-2025
Personas & Target Audiences (Self-Paced)
The Digital Marketing L B
y |The Digital Marketing Landscape, Buyer Synchronous E-learning 14-Jan-2025 | 14-Jan-2025 | 7:00PM | 9:00 PM
Personas & Target Audiences
The Digital Marketing Landscape, Buyer .
1 &l e & pe, Buy Synchronous E-learning 15-Jan-2025 | 15-]an-2025 | 7:00PM | 9:00 PM
Personas & Target Audiences
The Digital Marketing Landscape, Buyer . L
1 L s Foy Project Submission 16-Jan-2025 | 16-Jan-2025
Personas & Target Audiences
E E ial ial Media |A h Proj
) S O&C.ontent St.rategy ssentials, Social Media |Asynchronous + Project 17-1an-2025 90-Jan-2025
Marketing Essentials (Self-Paced)
SEO & Content Strat E tials, Social Medi
2 -ontent Strategy Essentials, Social Media gy nchronous E-learning 21-Jan-2025 | 21-Jan-2025 | 7:00PM | 9:00 PM
Marketing Essentials
SEO & Content Strat E tials, Social Medi .
2 -ONLent Strategy Essentials, social VIedia oy nchronous E-learning 22-1an-2025 | 22-Jan-2025 | 7:00PM | 9:00 PM
Marketing Essentials
SEO & Content Strategy Essentials, Social Media .
2 -oMent Strategy Essentials, sod '? |Assessment (Quiz) 22-Jan-2025 | 22-Jan-2025 | 9:00PM | 10:00 PM
Marketing Essentials
SEO & Content Strategy Essentials, Social Media . L
2 -Ontent Strategy Essentl “ '? |project Submission 23-Jan-2025 | 23-Jan-2025
Marketing Essentials
A h + Project
3 |Email Marketing & Lead Nurturing Synchronous + Frojec 24-Jan-2025 | 27-Jan-2025
(Self-Paced)
3 |Email Marketing & Lead Nurturing Synchronous E-learning 11-Feb-2025 | 11-Feb-2025 | 7:00 PM 9:00 PM
3 |Email Marketing & Lead Nurturing Synchronous E-learning 12-Feb-2025 | 12-Feb-2025 | 7:00 PM 9:00 PM
3 |Email Marketing & Lead Nurturing Assessment (Quiz) 12-Feb-2025 | 12-Feb-2025 9:00 PM | 10:00 PM
3 |Email Marketing & Lead Nurturing Project Submission 13-Feb-2025 | 13-Feb-2025




Module 2: Introduction to Generative Al and its Uses in Content Generation and Marketing Analytics

Unit |Description Mode of Training Start Date End Date Start Time | End Time
A h + Project
4 |Generative Al and its Marketing Applications syncnronous +srojec 14-Feb-2025 | 17-Feb-2025
(Self-Paced)
4 |Generative Al and its Marketing Applications Synchronous E-learning 18-Feb-2025 | 18-Feb-2025 7:00 PM 9:00 PM
4 |Generative Al and its Marketing Applications Synchronous E-learning 19-Feb-2025 | 19-Feb-2025 7:00 PM 9:00 PM
4 |Generative Al and its Marketing Applications Project Submission 20-Feb-2025 | 20-Feb-2025
c Al for Content Generation and Blog Writing, Al- [Asynchronous + Project 91-Feb-2025 | 24-Feb-2025
driven Keyword Research and SEO Optimisation [(Self-Paced)
Al for Content Generation and Blog Writing, Al- .
5 . ! & _I |.g . Synchronous E-learning 25-Feb-2025 | 25-Feb-2025 | 7:00 PM 9:00 PM
driven Keyword Research and SEO Optimisation
Al for Content Generation and Blog Writing, Al- .
5 . o Synchronous E-learning 26-Feb-2025 | 26-Feb-2025 | 7:00 PM 9:00 PM
driven Keyword Research and SEO Optimisation
Al for Content G ti d Blog Writing, Al- |A t (Project) &
c . or Content Generation and Blog I’.I |r.1g . sses§m.en (Project) 97-Feb-2025 | 27-Feb-2025
driven Keyword Research and SEO Optimisation [Submission
Asynchronous + Project
6 |Data Analytics for Marketing Insights v ! ! 28-Feb-2025 3-Mar-2025
(Self-Paced)
6 |Data Analytics for Marketing Insights Synchronous E-learning 4-Mar-2025 4-Mar-2025 7:00 PM 9:00 PM
6 |Data Analytics for Marketing Insights Synchronous E-learning 5-Mar-2025 5-Mar-2025 7:00 PM 9:00 PM
Assessment (Project) &
6 |Data Analytics for Marketing Insights (Project) 6-Mar-2025 6-Mar-2025

Submission




Module 3: Uses of Generative Al in Marketing Personalisation and Social Media Campaigns

Unit |Description Mode of Training Start Date End Date Start Time | End Time
Asynchronous + Project
7 |Personalisation & Customer Journey Mapping s ! Jee 7-Mar-2025 10-Mar-2025
(Self-Paced)
7 |Personalisation & Customer Journey Mapping |Synchronous E-learning 11-Mar-2025 | 11-Mar-2025 | 7:00 PM 9:00 PM
7 |Personalisation & Customer Journey Mapping |Synchronous E-learning 12-Mar-2025 | 12-Mar-2025 | 7:00 PM 9:00 PM
7 |Personalisation & Customer Journey Mapping Project Submission 15-Mar-2025 | 15-Mar-2025
7 |Personalisation & Customer Journey Mapping In-class 15-Mar-2025 | 15-Mar-2025 9:00 1:00 PM
Asynch + Project
8  |Enhance Social Media Campaigns with Al ynchronous + Frojec 16-Mar-2025 | 19-Mar-2025
(Self-Paced)
8 |Enhance Social Media Campaigns with Al Synchronous E-learning 20-Mar-2025 | 20-Mar-2025 | 7:00 PM 9:00 PM
8 |Enhance Social Media Campaigns with Al Synchronous E-learning 21-Mar-2025 | 21-Mar-2025 | 7:00 PM 9:00 PM
Assessment (Project) &
8  |Enhance Social Media Campaigns with Al ssessment (Project) 22-Mar-2025 | 22-Mar-2025
Submission
Social Media Scheduli Perf A h + Proj
9 oua. edia Scheduling and Performance synchronous + Project 23-Mar-2025 | 26-Mar-2025
Tracking (Self-Paced)
Social Media Scheduling and Performance )
9 . Synchronous E-learning 27-Mar-2025 | 27-Mar-2025 | 7:00 PM 9:00 PM
Tracking
Social Media Scheduling and Performance )
9 . Synchronous E-learning 28-Mar-2025 | 28-Mar-2025 | 7:00 PM 9:00 PM
Tracking
Social Media Scheduli d Perf A t (Project) &
9 ocial Media Scheduling and Performance ssessment (Project) 29-Mar-2025 | 29-Mar-2025

Tracking

Submission




Module 4: Generative Al in Email and Landing Page Optimisation with Final Capstone

Unit |Description Mode of Training Start Date End Date Start Time | End Time
Asynchronous + Project
10 [Automate Email Campaigns & Lead Nurturing s ! J 30-Mar-2025 2-Apr-2025
(Self-Paced)
10 [Automate Email Campaigns & Lead Nurturing Synchronous E-learning 3-Apr-2025 3-Apr-2025 7:00 PM 9:00 PM
10 [Automate Email Campaigns & Lead Nurturing Synchronous E-learning 4-Apr-2025 4-Apr-2025 7:00 PM 9:00 PM
10 [Automate Email Campaigns & Lead Nurturing In-class 5-Apr-2025 5-Apr-2025 9:00 1:00 PM
10 [Automate Email Campaigns & Lead Nurturing Project Submission 5-Apr-2025 5-Apr-2025
Asynchronous + Project
11 [Landing Page Optimisation Y ! J 6-Apr-2025 9-Apr-2025
(Self-Paced)
11 |Landing Page Optimisation Synchronous E-learning 10-Apr-2025 | 10-Apr-2025 | 7:00 PM 9:00 PM
11 [Landing Page Optimisation Synchronous E-learning 11-Apr-2025 | 11-Apr-2025 | 7:00 PM 9:00 PM
11 [Landing Page Optimisation Project Submission 12-Apr-2025 12-Apr-2025
Capst d Revi C P ti d |A h + Project
12 aps 9ne aT\ eview, Career Preparation an synchronous + Projec 13-Apr-2025 | 16-Apr-2025
Interview Tips (Self-Paced)
Capst d Review, C P ti d
1p [-@pstoneandReview, Lareerrreparation and . lass 26-Apr-2025 | 26-Apr-2025 |  9:00 6:00 PM
Interview Tips
Capst d Review, C P ti d |A t (Project) &
12 apstone and Review, Career Preparation an ssessment (Project) 27-Apr-2025 | 28-Apr-2025

Interview Tips

Submission




