Module 1: Digital Marketing Fundamentals

Unit |Description Mode Start Date End Date Start Time End Time
The Digital Marketing Land
1 eDigltal Varkering tan sc?pe, Synchronous E-learning 07-Mar-2025 07-Mar-2025 7:00 PM 9:00 PM
Buyer Personas & Target Audiences
The Digital Marketing Land ) .
1 € Digttal Varkenns tan sc?pe Asynchronous + Project (Self-Paced) 08-Mar-2025 11-Mar-2025
Buyer Personas & Target Audiences
The Digital Marketing Land } .
1 e Digtal VIarketing =andseape, 1oy 1 chronous E-learning 12-Mar-2025 | 12-Mar-2025 7:00 PM 9:00 PM
Buyer Personas & Target Audiences
The Digital Marketing Land 3 . -
1 ESIBITaaTREinE Sal sc.ape Project (Self-Paced) Submission 13-Mar-2025 13-Mar-2025
Buyer Personas & Target Audiences
2 Email Marketing & Lead Nurturing [Asynchronous + Project (Self-Paced) 14-Mar-2025 17-Mar-2025
2 Email Marketing & Lead Nurturing [Synchronous E-learning 18-Mar-2025 18-Mar-2025 7:00 PM 9:00 PM
2 Email Marketing & Lead Nurturing |Synchronous E-learning 19-Mar-2025 19-Mar-2025 7:00 PM 9:00 PM
2 Email Marketing & Lead Nurturing |[Assessment (Quiz) 19-Mar-2025 19-Mar-2025 9:00 PM 10:00 PM
2 Email Marketing & Lead Nurturing |[Project (Self-Paced) Submission 20-Mar-2025 20-Mar-2025
SEO & Content Strategy Essentials, .
3 . on 'en e fzgy >5en !a . Asynchronous + Project (Self-Paced) 21-Mar-2025 24-Mar-2025
Social Media Marketing Essentials
SEO & Content Strategy Essentials, .
3 & Lontent Strategy Essentials, | chronous E-learning 25-Mar-2025 | 25-Mar-2025 7:00 PM 9:00 PM
Social Media Marketing Essentials
SEO & Content Strategy Essentials, )
3 & Lontent Strategy Bssentials, g chronous E-learning 26-Mar-2025 | 26-Mar-2025 7:00 PM 9:00 PM
Social Media Marketing Essentials
SEO & Content Strat E tial
3 & WOMTENT STrAteRy ESSENHA'S, 1\ ssessment (Quiz) 26-Mar-2025 | 26-Mar-2025 9:00 PM 10:00 PM
Social Media Marketing Essentials
SEO & Content Strat E tial
3 Ontent Strategy ESSeNtials, 1o oject (Self-Paced) Submission 27-Mar-2025 | 27-Mar-2025

Social Media Marketing Essentials




Module 2: Introduction to Generative Al and its Uses in Content Generation and Marketing Analytics

Unit |Description Mode Start Date End Date Start Time End Time

G tive Al and its Marketi

4 ene‘ra |'ve and ftsMarketing Asynchronous + Project (Self-Paced) 04-Apr-2025 07-Apr-2025
Applications

4 Gene‘ratl'veAI and its Marketing Synchronous E-learning 08-Apr-2025 08-Apr-2025 7:00 PM 9:00 PM
Applications

4 Gene‘ratl'veAI and its Marketing Synchronous E-learning 09-Apr-2025 09-Apr-2025 7:00 PM 9:00 PM
Applications
G tive Al and its Marketi

g4 |DenerativeAlanditsMarketing 5 ect (Self-Paced) Submission 10-Apr-2025 | 10-Apr-2025
Applications
Al for Content Generation and Blog

5 |Writing, Al-driven Keyword Asynchronous + Project (Self-Paced) 11-Apr-2025 21-Apr-2025
Research and SEO Optimisation
Al for Content Generation and Blog

5 |Writing, Al-driven Keyword Synchronous E-learning 22-Apr-2025 22-Apr-2025 7:00 PM 9:00 PM
Research and SEO Optimisation
Al for Content Generation and Blog

5 |Writing, Al-driven Keyword Synchronous E-learning 23-Apr-2025 23-Apr-2025 7:00 PM 9:00 PM
Research and SEO Optimisation
Al for Content Generation and Blog

5 |Writing, Al-driven Keyword Assessment (Project) & Submission 24-Apr-2025 24-Apr-2025
Research and SEO Optimisation
Data Analytics for Marketi

6 Iniithr;a yriesior Midrketing Asynchronous + Project (Self-Paced) 25-Apr-2025 05-May-2025
Data Analytics for Marketi

6 Iniizht';a yHESIOr MArketing Synchronous E-learning 06-May-2025 | 06-May-2025 7:00 PM 9:00 PM
Data Analytics for Marketi

6 Iniithr;a SRR I Synchronous E-learning 07-May-2025 | 07-May-2025 7:00 PM 9:00 PM
Data Analytics for Marketi

6 E Assessment (Project) & Submission 08-May-2025 | 08-May-2025

Insights




Module 3: Uses of Generative Al in Marketing Personalisation and Social Media Campaigns

Unit [Description Mode Start Date End Date Start Time End Time
P lisation & Cust

7 ersonaiisa Io,n ustomer Asynchronous + Project (Self-Paced) 09-May-2025 | 12-May-2025
Journey Mapping
Personalisation & Customer .

7 . Synchronous E-learning 14-May-2025 14-May-2025 7:00 PM 9:00 PM
Journey Mapping
Personalisation & Customer .

7 . Synchronous E-learning 16-May-2025 16-May-2025 7:00 PM 9:00 PM
Journey Mapping
P lisation & Cust

7 ersonalisa '°.” ustomer Guest Speakers (In-class) 17-May-2025 17-May-2025 9:00 AM 1:00 PM
Journey Mapping
Personalisation & Customer ) .

7 . Project (Self-Paced) Submission 22-May-2025 | 22-May-2025
Journey Mapping
Enh Social Media C i

8 Wr;t;:?e oclalViediat.ampaigns Asynchronous + Project (Self-Paced) 23-May-2025 02-Jun-2025
Enh Social Media C i

8 wnit:r;je oclal Viediatampaigns Synchronous E-learning 03-Jun-2025 03-Jun-2025 7:00 PM 9:00 PM
Enh Social Media C i

8 Wnit;xe oclalViediatampalgns ¢ 1\ chronous E-learning 04-Jun-2025 | 04-Jun-2025 7:00 PM 9:00 PM
Enh Social Media C i

8 wnit:];:e oclat viedia t-ampaigns Assessment (Project) & Submission 05-Jun-2025 05-Jun-2025
Social Media Scheduli d

g [20¢Ia Viediaschedulingan Asynchronous +Project (Self-Paced) | 06-Jun-2025 | 16-Jun-2025
Performance Tracking
Social Media Scheduli d

g [20cia Viediaschedulingan Synchronous E-learning 17-Jun-2025 | 17-Jun-2025 7:00 PM 9:00 PM
Performance Tracking
Social Media Scheduli d

9 octativiedia sche .u ing an Synchronous E-learning 18-Jun-2025 18-Jun-2025 7:00 PM 9:00 PM
Performance Tracking
Social Media Scheduli d

9 octal Viedia >cheduling an Assessment (Project) & Submission 19-Jun-2025 19-Jun-2025

Performance Tracking




Module 4: Generative Al in Email and Landing Page Optimisation with Final Capstone

Unit [Description Mode Start Date End Date Start Time End Time
Aut te Email C i & Lead
10 . om? €=malt ~ampaigns & ~ed Asynchronous + Project (Self-Paced) 20-Jun-2025 23-Jun-2025
Nurturing
Aut te Email C i & Lead
10 |fUromatetmantampaigns & tead fo 1 hronous E-learning 24-Jun-2025 | 24-Jun-2025 7:00 PM 9:00 PM
Nurturing
Aut te Email C i & Lead
10 [futomateEmaiiampalgns & tead No 1 hronous E-learning 25-Jun-2025 | 25-Jun-2025 7:00 PM 9:00 PM
Nurturing
Aut te Email C i & Lead
10 [futomateEmaltampalgns & tead 1o oiect (self-Paced) & Submission 26-Jun-2025 | 26-Jun-2025
Nurturing
Aut te Email C igns & Lead
10 [|/utomateEmaliLampalgns & Lead g est Speakers (In-class) 28-Jun-2025 | 28-Jun-2025 9:00 AM 1:00 PM
Nurturing
11 |LandingPage Optimisation Asynchronous + Project (Self-Paced) 04-Jul-2025 07-Jul-2025
11 |LandingPage Optimisation Synchronous E-learning 08-Jul-2025 08-Jul-2025 7:00 PM 9:00 PM
11 |LandingPage Optimisation Synchronous E-learning 09-Jul-2025 09-Jul-2025 7:00 PM 9:00 PM
11 |LandingPage Optimisation Project (Self-Paced) & Submission 10-Jul-2025 10-Jul-2025
Capst d Revi C
12 aps on(?an sl .aree.r Asynchronous + Project (Self-Paced) 11-Jul-2025 18-Jul-2025
Preparation and Interview Tips
1 |Capstoneand Review, Career In-class 19-ul-2025 | 19-Jul-2025 9:00 AM 6:00 PM
Preparation and Interview Tips
Capst d Review, C . -
12 FlPRIRIIS CINEIMEPE, Selissr Assessment (Project) & Submission 26-Jul-2025 26-Jul-2025

Preparation and Interview Tips




