Module 1: Digital Marketing Fundamentals

Unit [Description Mode Start Date End Date Start Time End Time
The Digital Marketing Land B
1 eDigltalViarketing .an scape, Buyer Synchronous E-learning 25-Jun-25 25-Jun-25 7:00 PM 9:00 PM
Personas & Target Audiences
The Digital Marketing Land , B .
1 ©Dlgltal Viarketing .an scape, Buyer Asynchronous + Project (Self-Paced) 27-Jun-25 30-Jun-25
Personas & Target Audiences
The Digital Marketing Land B
1 € Digital Marketing Landscape, BUYer | 1 chronous E-learning 1-Jul-25 1-Jul-25 7:00 PM 9:00 PM
Personas & Target Audiences
The Digital Marketing Land , B . -
1 B .an scape, Buyer Project Submission (Self-Paced) 3-Jul-25
Personas & Target Audiences
2 Email Marketing & Lead Nurturing Asynchronous + Project (Self-Paced) 4-Jul-25 7-Jul-25
2 Email Marketing & Lead Nurturing Synchronous E-learning 8-Jul-25 8-Jul-25 7:00 PM 9:00 PM
2 Email Marketing & Lead Nurturing Synchronous E-learning 9-Jul-25 9-Jul-25 7:00 PM 9:00 PM
2 Email Marketing & Lead Nurturing Assessment (Quiz) 9-Jul-25 9-Jul-25 9:00 PM 10:00 PM
2 Email Marketing & Lead Nurturing Project Submission (Self-Paced) 10-Jul-25
SEO & Content Strategy Essentials, ,
3 A h +P t (Self-Paced 11-Jul-25 14-Jul-25
Social Media Marketing Essentials synchronous + Project (Self-Paced) ! .
SEO & Content Strat E tials, .
3 & LONBENT SIrategy Essentia’s Synchronous E-learning 15-Jul-25 15-Jul-25 7:00 PM 9:00 PM
Social Media Marketing Essentials
SEO & Content Strat E tial
3 Lontent Strategy ssentia s, Synchronous E-learning 16-Jul-25 16-Jul-25 7:00 PM 9:00 PM
Social Media Marketing Essentials
SEO & Content Strategy Essentials, .
16-Jul-2 16-Jul-2 : 10:
3 Social Media Marketing Essentials Assessment (Quiz) 6-Jul-25 6-Jul-25 9:00 PM 0:00 PM
SEO & Content Strategy Essentials, . -
3 ontent Strategy =ssentla’s Project Submission (Self-Paced) 17-Jul-25

Social Media Marketing Essentials




Module 2: Introduction to Generative Al and its Uses in Content Generation and Marketing Analytics

Unit [Description Mode Start Date End Date Start Time End Time
4 Generative Al and its Marketing Asynchronous + Project (Self-Paced) 25-Jul-25 28-Jul-25
Applications
4 Gene.ratl.ve Aland its Marketing Synchronous E-learning 29-Jul-25 29-Jul-25 7:00 PM 9:00 PM
Applications
4 Generative Al and its Marketing Synchronous E-learning 30-Jul-25 30-Jul-25 7:00 PM 9:00 PM
Applications
4 Gene'ratl'veAI and its Marketing Project Submission (Self-Paced) 31-Jul-25
Applications
Al for Content Generation and Blog
5 Writing, Al-driven Keyword Research Asynchronous + Project (Self-Paced) 1-Aug-25 11-Aug-25
and SEO Optimisation
Al for Content Generation and Blog
5 Writing, Al-driven Keyword Research Synchronous E-learning 12-Aug-25 12-Aug-25 7:00 PM 9:00 PM
and SEO Optimisation
Al for Content Generation and Blog
5 Writing, Al-driven Keyword Research Synchronous E-learning 13-Aug-25 13-Aug-25 7:00 PM 9:00 PM
and SEO Optimisation
Al for Content Generation and Blog
5 Writing, Al-driven Keyword Research Assessment (Project Submission) 14-Aug-25 14-Aug-25 9:00 AM 5:00 PM
and SEO Optimisation
6 Data Analytics for Marketing Insights Asynchronous + Project (Self-Paced) 15-Aug-25 25-Aug-25
6 Data Analytics for Marketing Insights Synchronous E-learning 26-Aug-25 26-Aug-25 7:00 PM 9:00 PM
6 Data Analytics for Marketing Insights Synchronous E-learning 27-Aug-25 27-Aug-25 7:00 PM 9:00 PM
6 Data Analytics for Marketing Insights Assessment (Project Submission) 28-Aug-25 28-Aug-25 9:00 AM 5:00 PM




Module 3: Uses of Generative Al in Marketing Personalisation and Social Media Campaigns

Unit |[Description Mode Start Date End Date Start Time End Time
P lisation & Cust J

7 ersor\a el e EEBsinls e Asynchronous + Project (Self-Paced) 29-Aug-25 1-Sep-25
Mapping
P lisation & Cust J

7 ersoha el SRS e Synchronous E-learning 2-Sep-25 2-Sep-25 7:00 PM 9:00 PM
Mapping
P lisati

7 ersonalisation & Customer Journey g 1\ ronous E-learning 3-Sep-25 3-Sep-25 7:00 PM 9:00 PM
Mapping
P lisation & Cust J

7 ersorla Isation & Lustomer Journey Project Submission (Self-Paced) 4-Sep-25
Mapping
P lisation & Cust J

7 ersor.1a REMADE SR L Guest Speakers (In-class) 6-Sep-25 6-Sep-25 9:00 AM 1:00 PM
Mapping
Enh Social Media C i ith

8 AT ance soclal Viedia t.ampaigns wi Asynchronous + Project (Self-Paced) 12-Sep-25 15-Sep-25
Enh Social MediaC i ith

8 AT ancesoctativiedia -ampaigns wi Synchronous E-learning 16-Sep-25 16-Sep-25 7:00 PM 9:00 PM
Enh Social Media C i ith

8 [y ECARAmPAEIEEER  synchronous Eearning 17-Sep-25 17-Sep-25 7:00 PM 9:00 PM
Enh Social MediaC i ith

8 AT ance>ocial viedia L.ampaigns wi Project Submission (Self-Paced) 18-Sep-25
Social Media Scheduli d

9 oclatlviedia >che .u i Asynchronous + Project (Self-Paced) 19-Sep-25 29-Sep-25
Performance Tracking

ial Media Scheduli

9 Social Media Scheduling and Synchronous E-learning 30-Sep-25 30-Sep-25 7:00 PM 9:00 PM
Performance Tracking
Social Media Scheduli d

9 octativiedia sche .u i Synchronous E-learning 1-Oct-25 1-Oct-25 7:00 PM 9:00 PM
Performance Tracking
Social Media Scheduli d

9 Oelal VIEAIE SENEOLing an Assessment (Project Submission) 2-Oct-25 2-Oct-25 9:00 AM 5:00 PM

Performance Tracking




Module 4: Generative Al in Email and Landing Page Optimisation with Final Capstone

Unit [Description Mode Start Date End Date Start Time End Time
Automate Email Campaigns & Lead
10 . ) ! paig Asynchronous + Project (Self-Paced) 3-Oct-25 6-Oct-25
Nurturing
Aut te Email C igns & Lead
10 u Om? = Sl el e B Synchronous E-learning 7-Oct-25 7-Oct-25 7:00 PM 9:00 PM
Nurturing
A Email i L
10 UEEnTER A CEmEEIGIRES fest Synchronous E-learning 8-0ct-25 8-Oct-25 7:00 PM 9:00 PM
Nurturing
Aut te Email C i & Lead
10 . omfa € EmarlLampaigns & Lea Project Submission (Self-Paced) 9-Oct-25
Nurturing
Aut te Email C i & Lead
10 SHEMELS IS e e R Guest Speakers (In-class) 11-Oct-25 11-Oct-25 9:00 AM 1:00 PM
Nurturing
11 Landing Page Optimisation Asynchronous + Project (Self-Paced) 12-Oct-25 20-Oct-25
11 Landing Page Optimisation Synchronous E-learning 21-Oct-25 21-Oct-25 7:00 PM 9:00 PM
11 Landing Page Optimisation Synchronous E-learning 22-Oct-25 22-Oct-25 7:00 PM 9:00 PM
11 Landing Page Optimisation Project Submission (Self-Paced) 23-Oct-25
Capstone and Review, Career .
12 : . . : Asynchronous +Project (Self-Paced) 24-Oct-25 31-Oct-25
Preparation and Interview Tips
12  |Capstoneand Review, Career In-class 1-Nov-25 1-Nov-25 9:00 AM 6:00 PM
Preparation and Interview Tips
Capst d Review, C . -
12 aps on(?an sview 'aree'r Assessment (Project Submission) 3-Nov-25 3-Nov-25 9:00 AM 4:00 PM
Preparation and Interview Tips
Capst d Review, C . -
12 ElpRERIIEEle] MaTIE, ERlnssr Assessment (Project Submission) 10-Nov-25 10-Nov-25 9:00 AM 4:00 PM

Preparation and Interview Tips




