Module 1: Digital Marketing Fundamentals

Unit |Description Mode Start Date End Date Start Time End Time
| |MGIRIEhE R ELSIEERCESETS EWER e oo s e 27-Aug25 | 27-Aug25 | 7:00PM 9:00 PM
Personas & Target Audiences
The Digital Marketing Landscape, Buyer .
1 A h +P t (Self-Paced 29-Aug-25 1-Sep-25
Personas & Target Audiences synchronous + Project (Self-Paced) . ep
The Digital Marketing Land B
1 eDigltal Viarketing ‘an scape, Buyer Synchronous E-learning 2-Sep-25 2-Sep-25 7:00 PM 9:00 PM
Personas & Target Audiences
The Digital Marketing Land , B . -
1 € Digltal Varketing ‘an scape, Buyer Project Submission (Self-Paced) 4-Sep-25
Personas & Target Audiences
2 |Email Marketing & Lead Nurturing Asynchronous + Project (Self-Paced) 5-Sep-25 8-Sep-25
2 |Email Marketing & Lead Nurturing Synchronous E-learning 9-Sep-25 9-Sep-25 7:00 PM 9:00 PM
2 Email Marketing & Lead Nurturing Synchronous E-learning 10-Sep-25 10-Sep-25 7:00 PM 9:00 PM
2 Email Marketing & Lead Nurturing Assessment (Quiz) 10-Sep-25 10-Sep-25 9:00 PM 10:00 PM
2 |Email Marketing & Lead Nurturing Project Submission (Self-Paced) 11-Sep-25
SEO & Content Strategy Essentials, Social .
+ H = = = =
3 Media Marketing Essentials Asynchronous + Project (Self-Paced) 12-Sep-25 15-Sep-25
SEO & Content Strategy Essentials, Social . . .
3 Media Marketing Essentials Synchronous E-learning 16-Sep-25 16-Sep-25 7:00 PM 9:00 PM
SEO & Content Strategy Essentials, Social .
E- 17-Sep-2 17-Sep-2 : :
3 Media Marketing Essentials Synchronous E-learning 7-Sep-25 7-Sep-25 7:00 PM 9:00 PM
SEO & Content Strategy Essentials, Social .
3 A t 17-Sep-25 17-Sep-25 9:00 PM 10:00 PM
Media Marketing Essentials SO °p °p
SEO & Content Strategy Essentials, Social
3 ontent Strategy tssentials, socia Project Submission (Self-Paced) 18-Sep-25

Media Marketing Essentials




Module 2: Introduction to Generative Al and its Uses in Content Generation and Marketing Analytics

Unit [Description Mode Start Date End Date Start Time End Time
G tive Al and its Marketi
4 ene?ra I.Ve IR Asynchronous + Project (Self-Paced) 26-Sep-25 29-Sep-25
Applications
G tive Al and its Marketi
g4 |oenerative ATandits Viarketing synchronous E-learning 30-Sep-25 | 30-Sep-25 | 7:00PM | 9:00PM
Applications
G tive Al and its Marketi
g4 |YenerativeATandits Viarketng Synchronous E-learning 1-0ct-25 | 1-0ct25 | 7:00PM | 9:00 PM
Applications
G tive Al and its Marketi
4 ene‘ra |'ve and ftsMarketing Project Submission (Self-Paced) 2-Oct-25
Applications
Al for Content Generation and Blog
5 |Writing, Al-driven Keyword Research and |Asynchronous + Project (Self-Paced) 3-Oct-25 13-Oct-25
SEO Optimisation
Al for Content Generation and Blog
5 |Writing, Al-driven Keyword Research and |Synchronous E-learning 14-Oct-25 14-Oct-25 7:00 PM 9:00 PM
SEO Optimisation
Al for Content Generation and Blog
5 |Writing, Al-driven Keyword Research and |Synchronous E-learning 15-Oct-25 15-Oct-25 7:00 PM 9:00 PM
SEO Optimisation
Al for Content Generation and Blog
5 |Writing, Al-driven Keyword Research and |Assessment (Project Submission) 16-Oct-25 16-Oct-25 9:00 AM 5:00 PM
SEO Optimisation
6 Data Analytics for Marketing Insights Asynchronous + Project (Self-Paced) 17-Oct-25 27-Oct-25
6 Data Analytics for Marketing Insights Synchronous E-learning 28-Oct-25 28-Oct-25 7:00 PM 9:00 PM
6 Data Analytics for Marketing Insights Synchronous E-learning 29-Oct-25 29-Oct-25 7:00 PM 9:00 PM
6 |DataAnalytics for Marketing Insights Assessment (Project Submission) 30-Oct-25 30-Oct-25 9:00 AM 5:00 PM




Module 3: Uses of Generative Al in Marketing Personalisation and Social Media Campaigns

Unit |Description Mode Start Date End Date Start Time End Time
P lisation & Cust J
7 ersof'a isation SRl JEtsy Asynchronous + Project (Self-Paced) 31-Oct-25 3-Nov-25
Mapping
P lisation & Cust J
7 [Fereonanisation & EUstomerJourney Synchronous E-learning 4-Nov25 | 4-Nov25 | 7:00PM | 9:00PM
Mapping
P lisation & Cust J
7 |TErsonaiisation & Lustomer Journey Synchronous E-learning 5-Nov-25 | 5-Nov-25 | 7:00PM 9:00 PM
Mapping
Personalisation & Customer Journey . .
7 . Project Submission (Self-Paced) 6-Nov-25 6-Nov-25
Mapping
P lisation & Cust J
7 ersoha sation tstomer Journey Guest Speakers (In-class) 8-Nov-25 8-Nov-25 9:00 AM 1:00 PM
Mapping
8 |EnhanceSocial Media Campaignswith Al  |Asynchronous + Project (Self-Paced) 14-Nov-25 17-Nov-25
8 |EnhanceSocial Media Campaignswith Al  |Synchronous E-learning 18-Nov-25 18-Nov-25 7:00 PM 9:00 PM
8 |EnhanceSocial Media Campaignswith Al  |Synchronous E-learning 19-Nov-25 19-Nov-25 7:00 PM 9:00 PM
8 Enhance Social Media Campaigns with Al Project Submission (Self-Paced) 20-Nov-25
Social Media Scheduli d Perf
9 oua. edla>cheduling and Ferformance Asynchronous + Project (Self-Paced) 21-Nov-25 1-Dec-25
Tracking
Social Media Scheduli d Perf
9 oua. edla Schedlling and Ferformance Synchronous E-learning 2-Dec-25 2-Dec-25 7:00 PM 9:00 PM
Tracking
9 Soua! Media Scheduling and Performance Synchronous E-learning 3-Dec-25 3-Dec-25 7:00 PM 9:00 PM
Tracking
Social Media Scheduli d Perf
g |20ctaliViediascheduling and Ferformance |,  essment (Project Submission) 4-Dec25 | 4-Dec-25 9:00 AM 5:00 PM

Tracking




Module 4: Generative Al in Email and Landing Page Optimisation with Final Capstone

Unit |Description Mode Start Date End Date Start Time End Time
Aut te Email C igns & Lead
10 . om? SRl sy s B Asynchronous + Project (Self-Paced) 9-Jan-26 12-Jan-26
Nurturing
Aut te Email C igns & Lead
10 [CUtematetmaritampalgns & tea Synchronous E-learning 13-Jan-26 | 13-Jan-26 | 7:00PM 9:00 PM
Nurturing
Aut te Email C i & Lead
gy (AR R Synchronous E-learning 14-Jan-26 | 14-an26 | 7:00PM 9:00 PM
Nurturing
Aut te Email C igns & Lead
10 . Om? etmall L.ampaigns & Led Project Submission (Self-Paced) 15-Jan-26 15-Jan-26
Nurturing
Aut te Email C i & Lead
10 . omf':\ e=mall ~ampaigns & L.ed Guest Speakers (In-class) 17-Jan-26 17-Jan-26 9:00 AM 1:00 PM
Nurturing
11 |LandingPage Optimisation Asynchronous + Project (Self-Paced) 23-Jan-26 26-Jan-26
11 |LandingPage Optimisation Synchronous E-learning 27-Jan-26 27-Jan-26 7:00 PM 9:00 PM
11 |LandingPage Optimisation Synchronous E-learning 28-Jan-26 28-Jan-26 7:00 PM 9:00 PM
11 |LandingPage Optimisation Project Submission (Self-Paced) 29-Jan-26
Capst d Review, C P ti
12 aps one:i\n fewew, areer Freparation Asynchronous + Project (Self-Paced) 30-Jan-26 6-Feb-26
and Interview Tips
1p |CapstoneandReview, Career Preparation ||\ 7-Feb26 | 7-Feb-26 | 9:00AM | 6:00PM
and Interview Tips
Capstone and Review, Career Preparation . .
12 ) . Assessment (Project Submission) 9-Feb-26 9-Feb-26 9:00 AM 4:00 PM
and Interview Tips
Capstone and Review, Career Preparation . .
12 Assessment (Project Submission) 10-Feb-26 10-Feb-26 9:00 AM 4:00 PM

and Interview Tips




